Pre-Experience Master in Management (duration 2 years).

Curriculum
hours
Semester 1
1 | International Marketing (Global Marketing Strategies) 36
2 | International Business Development 36
3 | Global Strategy Anaysis 36
4 | Internationa Finance 36
5 | Human Resource Management In Globa Environment 36
6 | Leadership and Personal Devel opment 12
7 | Career Planning 12
8 | Mathematical Methods in Management 24
9 | International Financial and Reporting Standards 28
Semester 2
10 | Management Accounting 16
11 | Graphical Presentation of Corporate Performance Results 8
12 | Economy of Devel opment 36
13 | Organisational Resourcesin a Transitional Economy 16
14 | Investing in Emerging Markets 40
15 | Strategic Marketing in Transitional Economies 28
16 | Transition to a Market Economy: A Success Story 16
17 | Conflictology 16
18 | Course Development Methodol ogy 24
19 | International Business Environment Review 12
20 | 2 disciplinesto be selected from those listed below: 32
e Tourismin Transitional Economies
e The Fuel-Energy Sector in Transitional Economies
e The Car Industry in Transitional Economies
e TheAgricultural Sector in Transitional Economies
e Logistics
e Consumer Behaviour in Transitional Economies
Projects In-class
Corporate Marketing Strategy Devel opment 24
Semester 3
21 | Course Development Methodology 16
22 | Strategic Finance 60
23 | Consulting Methodol ogy 24
24 | Crisis Management 32
25 | Research Methodology 24
26 | Business Process Modelling 24
27 | Leadership and Personal Devel opment 16
28 | International Tax Planning 16
Projects Consultations*
Consulting project 4
Learning Course Devel opment 6
Semester 4
30 | Application of a Balanced Scorecard System for Corporate 12




Strategic Management

31 | M&A Lega Support 16

32 | Strategic Management-2 32
Projects Consultations*
Master’s degree thesis 10

*These are individual one-to-one consultations. There are also courses on  methodology as shown in the
table.



